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Chicago, Illinois— As competition among healthcare facilities heats up, hospitals are increasing market share by focusing on women’s health.  “Oftentimes, it is the women in the family who are making the healthcare decisions,” says Bob Pratt, president of Pratt Design Studio, a leading healthcare architecture firm.  “And more and more, we are seeing hospitals increase their market share by catering to women’s needs.”  By creating a comfortable environment that promotes women’s wellness, hospitals are effectively attracting more women and their families to their facilities.  

Pratt Design Studio has identified a number of ways hospitals can be more effective at treating women’s needs, a few of which are described below:

· Create a separate women’s center.  By combining complimentary units— like the birthing centers, OB physicians’ suites, and women’s radiology— into a single, integrated women’s center, hospitals not only become more effective at treating women, but also gain a reputation in the community as facilities that specialize in women’s needs.  An integrated women’s center allows hospitals to take advantage of the natural synergies that exist between the departments that treat women— communication among the staff is streamlined and travel time is reduced since staff no longer must transport patients from department to department.  By designing women’s centers as stand-alone facilities, or as an entire floor or wing of an existing structure, healthcare facilities reinforce the notion that they specialize in women’s needs.  Also, designing them with separate, discreet entrances and feminine shapes and soothing colors puts patients at ease and makes them feel safe.

· Make labor recovery rooms more luxurious.  Labor recovery rooms can be designed to be both more luxurious and more effective at treating patients.  The Labor-Deliver-Recovery room model, or LDR room, allows expectant mothers to remain in one room during the labor, delivery, and recovery process, eliminating the need to move them from one room to the next and reducing their stress levels.  These rooms are also being designed to more closely resemble hotel rooms than hospital rooms— wood furnishings, artwork on the walls, and private bathrooms give expectant mothers a luxurious environment and make them as comfortable as possible.  Also, by locating breakout rooms nearby and including a pullout bed in the labor recovery rooms, an expectant mother’s family can be close at hand throughout the birthing process.  

· Incorporate wellness concepts throughout the facility.  “One of the things hospitals are doing to attract women is to focus on wellness, rather than illness,” says Pratt.  “Pregnancy is not an illness, so a new mother shouldn’t be treated like a sick patient.”  Hospitals are embracing this concept more and more.  Fitness facilities and spas are gaining popularity among healthcare facilities because they promote patients’ wellbeing and provide a relaxing environment for patients and staff alike— a woman who just gave birth can unwind by getting a massage or a manicure before going home.  A number of facilities are also being designed with cosmetic consultation facilities for women who have undergone procedures that have affected their appearance.  

Pratt Design Studio helped the Condell Medical Center in Libertyville, Illinois focus on women’s needs, and the community responded.  Not only was Condell able to maintain market share throughout the renovation, patient visits actually increased. 

Pratt Design Studio has a wide breadth of healthcare expertise and offers a full range of architecture, interior design, and master planning services.  Located in Chicago, Illinois, Pratt Design Studio provides clients totally integrated solutions— the ideal balance of function and aesthetics.
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